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Naykoopia Huépa MepifdAAovtog, o Opdog Zapavtn Kat  cURBOAR Tou MPOG Eva
Bwwotpo péAAov

H Maykoouia Huépa MeptBaAlovtog amoteAel pa nUEPQ YLOPTAG KOL EVIOXUONG TWV TpooTabslwv
nou Ba odnynoouv oe €va mpdocwvo PEANoV. H pépa opdonuo yla to meplBAAAov oploTtnke amo ta
Hvwuéva EOBvn otig 5 louviou kalt cupPoAilel tnv avaykaldtnTa avoyvwplong yla allayn o€
nieptBaAlovTika InTAuata 1000 o€ €BVIKO, 000 OE ETALPLKO KAL TIPOCWTIKO ETtinedo.

O Ou\og Zapadvtn HEow TG umeBuvng §pAcng Tou Kal TWV MOLOTLKWVY TPOIOVTIWY, Tou emBUUEL va
OUUPBAAAEL evepyd otnv aAlayrp aut). H Buwowun avamtuén omoteAel Tov TuprAva TOU
ETUXELPNUATIKOU MOVTEAOU Tou Opidou kal kot eméktacn KateuBuvel tnv otoxoBeoia Twv
ETUXELPNUATIKWY ETUAOYWV TOU 0€ OAO TO €UPOG TwV SPAOTNPLOTATWY TOU, AT TN dnpLoupyila Ko
TIopaywyr €Vog mpoiloviog HEXPL KoL Vo PTACEL OTA XEPLOL TOU KATAVOAWTH.

Y& aUTO TO MveU A 0 OUIAOG EVIOYUEL TIC TPACLVEG TIPWTOROUALEC Tou, TG00 o€ eminedo mapaywyng
000 Kal o€ eninedo branding, e 0TtOX0 va HELWOEL TO TMEPLBAAAOVTIKO TOU QUMOTUTIWA KAL VAL LU OEL
TOUG KATAVOAWTEG OE JLLOL TILO OLKOAOYLKN dlthocodia.

H Bwown mopoaywyn Kol KatavaAwon amoteAel KeVIPIKO dAfova TNG oOTpATNYKAG Blwolung
avamntuéng tou OuiAou kal emnpedlel ONUOVTIKA TO EPYOOTACLO TIOPAYWYNRG TOU KAl TNV gupulTEPN
TPOIOVTIKN Tou TpocEyylon. Etol, Sivetal blaitepn €udacn oe eVEPYELEC TTOU OTOCKOTIOUV OTNV
e\ayLoTomoinon TG CUCKEUAOLOG KAl ULOBETNON TPAKTIKWY AOBAATWY KUKALKNAC OLKOVOULAG, oTnV
TPOAOTILON TNG PBLWOLUNG KoL KUKALKAG TIPOUABOELNG MPWTWV UAWV Kol UALKWV CUOCKEUAOLOG, OTNV
BeAtiwon NG evepyelakng anddoong, otnv XPrnon AVOVEWGCLUWY TINYWV EVEPYELOG KAl OTN HElwoN
TWV EKTIOUTIWV aEPiwV Tou BeppoknTtiou.

Ye eninedo mapaywyns, ol GLAKEC TTPoG TO MEPLBAANOV TIPAKTIKEG ATIOTEAOUV KEVTIPLKO OTOXO TOU
Ouilou. 2Zto mAaiolo t™NG HelwonGg TNG KATOVAAWONG EVEPYELAG KOTA TNV TOPOYWYLK TOU
Spaotnplotnta, o OpLhog emevdUEL O VEO QUTOUOTOTIOLNUEVO UNXOVOAOYIKO EOTIALOUO O OAEC TOU
TLG TIOPOYWYLKEG EYKOTAOTAOELG o€ EAAASa, MoAwvia kat Oukpavia. MapdAAnAa, emevdlel otabepd
oe ouotnuata dlaxeiplong evépyelag: ISO 50001 otnv EAAGSa kot oe cuothpato MEPLPBAANOVTIKAG
Swaxeipong: ISO 14001 otnv Oukpavia, mou StacdaAilouv TNV MPACLVN TIPOCEYYLON TOU OTNV
mapaywyn Kot tov BonBouv otov apTtiotepo €Aeyxo tng mepBaliovTikn¢ anddoong Tou. Ita MAAvVa
Tou Opihlou mpoPAémetal n eykataotoon ¢wTtoBoATaikwY OTIC LOVASEC TTApaywWYr G TOU, N AmOKTNON
TEPLBOANOVTIKWY TILOTOTIOLOEWV O€ OMALKO emimedo Kol TEAoG oe €€ENEN PplokeTal n emévduon
otnv Polipak, Buyatpikr) Tou Ouihou otnv MoAwvia, yla tnv dnuloupyia véou epyootaciou to omoio
Ba SlaBETEL MANPWG EKOUYXPOVIOUEVO UNXOVOAOYIKO €€OMALOUO Kal Ba aflomolel mponyUEVEG Kal
nieptBaAlovtika urteVBUVEC TEXVOAOYLEC.
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ErunpdoBeta, o Ophog otoxelel oe eminedo mpoilovtog va KAVEL Xprion MPWTWV VAWV KAl UALKWV
ouoKkevaoiag, mou eivalt Glkd mpog to TEPLPAAAOV, aufAvoviag TO TIOCOOTO QAVOKUKAWUEVWY,
Blodlaomwpevwy, Kal ¢GUOLKWV UAIKKWY Tou xpnoldorolel,  dnuioupywvtag ¢GOPUOUAEG ME
BeAtlwpeévo meptBaAloviikd amotunwpa. O Ouplog Zapdvin o€ €va  gupUtepo  TAaiolo
TIPOCOVATOAIETAL OTNV TIEPALTEPW HELWON TOU OYKOU TTAQCTIKOU TIOU XPNOLUOTIOLEL OTLG CUOKEUACLES
TOU, EVW TAUTOXPOVA OTOXEVEL OE CUVEPYAOLEG UE TPOUNBEUTEG oU £xouv avtiotolxn ¢plocodia.
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XapaKktnploTtikd  TapAdelypua, Ol TIPOLOVTIKEG
doOpuouleg  Ttou  bioten, brand TPOOWTIKAG
neputoinong, mepthappavouv  uPnAd  TOCOOTO
OUOTATIKWYV PUOLKAG TIPOEAEUONG, ME eKXUAlopaTa
TIPOEPXOUEVA Ao PBLWOLUEC TINVEG, N OuoKEvacia
TOUG €lval MARPWE AVAKUKAWGLN, KoL TA KOUTLA TwV
KpEUwV €lval Totomolnpéva amo to FSC (Forest
Stewardship Council), egaodpalilovrag otL u
biogg,

poépyovtal and unelBuveg mnyec. Emiong, €éwg Tto /
TéNog tou 2021 adatpeital To MAACTIKO ogAodav amo
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( Avtiotolxa, o Opllog €xeL avamtuéel L  oelpa
TPOlOVIWY OWKloknG ¢povtidag (gidn ouokevaoiog
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Tpodiuwy,  COKOUAEG  QMOPPLUPATWY,  EpYOAEia
KaBapLlopoUu) katw amo éva olkoAoykod concept.

WORLD
Q B’}\\YIIRONMENT JUYKEKPLUEVQ, N oelpa "Green Life" mou €xel Aavoaplotel
ano ta brands owkiakng ¢povtidag FINO, JAN kat HEWA

N OTIC XWpeC tou Opidou, xpnowwomolel 90% - 100%
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QVOKUKAWMEVO TIAQOTIKO OTLG GOKOUAEG QTMOPPLUUATWY
Kal Xpnoluomolel cuokevacoia etikétag xaptol FSC. To
ev AOyw miotomolnpévo xopti amod tnv FSC (Forest
Stewardship Council) xpnowomnotet kat to brand SANITAS
OTIC OUOKEUAOLEG QaAOUULVOXAPTOU KOl HEMBPAVNG
.Eniong, kdtw amd v da oewpda Green life
QVTLKATAOTAONKAV TA TAQOTIKA TIpolovTa piag xpnong
(muata, kOmMeAAa KAL) HE PBLWOLUOUG EVOAANAKTIKOUG
TOPOUG, OTWG lval To {aXapOKAAAUO KOl TO OLTapL.

Aéopeuon tou Opihou Zapavn eival va tpoodEpel TG MPoUToOEoELC Yl £va KAAUTEPO auplo pHEoa
amo TV umevBuvn Asttoupyia TOu Kal tov KAAO oxeSlaopd twv brands tou, eotidloviag oe
OTPATNYLIKEC ETIAOYEG TIOU VO CUVASOUV TAVTO PE TO HEPLSLO Tng euBUvVNG Tou Mpog £va BLwWoLUo
HEANov!




