SARANTIS

Great brands for everyday

ABnva, 19 ZentepBpiov 2025

Sarantis Greece Kat AB Baol\omouAog cuve)i{ouv thv mpootacia tng
BromotkiAdtnTag pe tTnv npwtopouvAia «KaAwg va pag avapOouv»

«ATTOYQUPETOUUE Ta XEALOOVIA KOl SLATNPOULE TIC PWALEG TOUG QOPAAEICH

H Sarantis Greece, 010 TAQOLO TNG OTPATNYLKAG TNG YLA TV KOWWVIKA €uBUVN Kal Tn Buwoluotnta,
ouveyilel tn ouvepyaocia tng e tnv aAucida AB BacAOmouAog Kal MpoXwpea oTo 20 KUMA TNG
npwtoPouAiag EKE yia tnv umootnpiEn tng EAAnvVikrig OPNIOOAOTIKHE Etaupeiag pe titho «KaAwg
va pog Eavapbouvr.

To avavewpévo concept €pXETaL g cUVEXeLA Tou 1°° KUpaToG TG Spdong « KaAwg va ta SeXtoU ey,
Slvovtag mAfov €udaon otnv npootacio Twv XeAdoviwv Kad’ 6An tn SLApKELX TOU £TOUG Kal OXL
HMOVO KOTA TNV TtEPL0d0 petavaoteuong. Ot dwALEG TOUC, TTOU CUXVA Kataotpédovtal I adalpolvral,
anoteAolv {WTIKO OToLXELO yla TNV emPBiwan] TOUG, KOG Kot To XeAdovLIa ETLOTPEPOUV CUXVA OTNV
6la  akplPwg GwALd TV omola emavaypnowlomololV Kal emblopbwvouv av  XPELOOTEL,
£€0KOVOUWVTOG £TOL TIOAUTLUN EVEPYELQL.

Ye mMARPN euBuYpAUULON UE TG afieg Ttou TipoaoTtilel 0 OUAOG Zapavtn yLa TN BLWoLUOTNTA KAl ThV
npootacia Tou TepIBAAAovtoc, aAAG Kal PE yVWUOoVA Toug ZToXou¢ Biwoipung Avantuéng tou OHE,
n detvr Bepatikn eotidlel otn Statipnon TG BLOMOWKIAGTNTOG KOl OTNV MPOOoTACia TWV XEALSOVLWY,
£VOC eUBANUATIKOU HLETAVAOTEUTLKOU TIOUALOU ToU amoteAel cUBOAO TNC AVOLENG KAL AVATIOOTIAOTO
KOMUATL TNG GUOCLKAG LooppoTILaG.

Apwyocg pag otn Staxeiplon autol tou {ntrpatog mapapével n EAAnvikp OPNIGOAOTIKH Etatpeia,
Mo amnod T o Spaotrpleg MePLBAANOVTIKEG opyavwoelg otnv EAAASA, pe TTIOAUETH eumelpia otnv
TMPOOTACIO TWV AYPLWV TIOUALWY KOl TwWV BLOTOMWYV Toug. MEoO amO OTOXEUMEVEC EVEPYELEC
TpooTaciag, MEAETNG, EVNUEPWONG KAl ekmaibeuong, n ouvepyaocio amoktd €Bvikn epuPEAela Kal
SnuLoupyel OUCLAOTIKO KOWVWVLKO QVTIKTUTTO.

Me tn véa Bepatikr, otoxeUOUUE OTNV ekmaideuon Kot gvaitcOntomoinon XAASdwvV TOALTWYV,
OLKOYEVELWV KOl EKTIOULSEVUTIKWY OMASWY, gvioxUovtag tn oUANOYLIKA ocuveldnon yupw amd tnv
TipoOoTACi0 TWV XEALSOVLWV KAl TWV OLKOCUGTNHATWY TOUG.

To 20 kUpa tnG EKE Sipkeoe amod Tig 04 £wg Tig 17 ZenteuPpiov 2025.

‘Opdog Zapavn

Me €dpa tnv ABrva kat €xovtag dlaypddet Pla wotopia dvw twv 60 Xxpovwy oto xwpo, o Oplog Zapdvtn amoteAel pua
TIOAVEBVIKN eTalpeia KATAVOAMWTIKWY TIPOIOVIWY HE SLOPKWCE ETEKTEWOHEVO YEWYPAPIKO aATOTUTIWHA Kal Kopudaia
brands. H dpactnpidétnta tou Opidou emikevipwyvetal ota mpoiovta Opopolac - Mepuroinong Aéppatog — AVTINALGKAG
Mpootaciag, Mpoowrtikng Ppovtidag, Owiakng Ppovtidag, Kabwg Kal TG ZTPATNYIKEG Zuvepyaoieg, TipoodEpovtag oe
K@Be katnyopia LYNAARG TOWOTNTAC oApata Tou eival Kopudaia OTIC TPOTIHACELL TWV KATavaAwTwyv. Me évtovn
dpacTNPLOTNTA O€ SEKATPEIG XWPEG OpYyavWHEVEG o€ 8 business units — EAM\Ada (cupmeplapBavopévng tng Moptoyaiiag
Kal emmleypevwy dlebvwy ayopwv), MoAwvia, Poupavia, BouAyapia, Autikd Baikdavia, Toexia & ZAoBakia, Oukpavia,
Ouyyapia — o Ophog dlatnpel Eva dUVAULKO BLeBVEC TIPOGIA, EVOLVAUWVOVTAC TO YEWYPAPIKO TOU ATOTUTIWHA HECW TNG
Tapouciag tou o eTAeYHEVEC JleBveig ayopeg.



