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O Outdog Zapavtn uéow tn¢ Juyatpiknc tov otn Pouuavia kat tov FINO unootnpilet tn
ueyaAutepn neptBaAdovrikn dpaon “Let’s Do it Romania”

O Opthog Zapavtn LEow TNG BuyaTPLKNG TOU oTn Poupavia CUUUETEXEL YL aKOpa pia dopd, EVeEpYd HE
to FINO, éva amnd ta mo ayannuéva brand mpoildviwy olklakng xpriong tou Ouilou, otnv mpwtofoulia
“Let’s Do It Romania”. ®étog, n MNaykoopa Huépa Kabapiopou, mpocéAkuce mavw amd 160.000
€0gAovtég oL omoiol cuykEvpwoay mepirou 1.320.000 KIAQ aopPLLUATWV. Mapd TIC SUCUEVEIG KOULPLKES
ouvOnKec, n ekdAAWGN TpayuatonolBnke os Tpia cuvexopeva IaBBoto Kot eviaxBnke oTto MAYKOOULO
kivnua “Let’s Do it World” ¢épvovtag kovta 190 xwpeg Tou €iyav Tov (610 0TOX0: £vav KOGHO XWPi
anofAnta, Evav KAAUTEPO KOGLO!

1o mAaioo tn¢ Etawpikng Kowvwvikng tou EuBovng, n Sarantis Romania, péow tou FINO, eival
uTtepridavog mou BplokeTal avapeoa OTIG ETALPLEC OTIOU uTtooTnpilouv To Beoud “Let’s Do it Romania”
mapExovrag otoug e0elovtég 100% avaKUKAWUEVEC TIAAOTIKEG COKOUAEG, OUUUETEXOVTOG LE QUTOV TOV
TPOTIO o€ SpAoelg GIALKEG TPOG TO TIEPLBAAAOV.

Y& ouvepyaoia pe to “Let’s Do It”, mavw amnod 3.000 epyalOUEVOL KOl CUVEPYATEG SLOPOPETIKWY ETALPLWV
evwOnkav kot poodEépdnkav eBeAovtikd va kaBapicouv Ta anoppippota ano napalisg, motauia, daon
KoL popouc kab’oAn tn SLdpkela TG Xpovids. Kabe avBpwmmog og autov Tov MAAVATN £XEL Eva LEPOC TIOU
amokalel «Imit. Aut n am\n mpagn kabaplopol €xel yivel pia SUvapn moOU EVWVEL avOpwIoug Kat
OUABEG TIPOKELUEVOU VA EQYAOTOUV YL TOV (510 OKOTIO.

O Oulog Zapavtn, avayvwpilel os BaBog tnv guBUVN TOU EVWTLWYV TWV HEANOVIIKWY YEVEWV Kall
Seopevetal va maifel To poAo Tou oTnV aAAoyn o KOWwVIKO Kat teptBaAlovtiko eminedo. Q¢ ek TouToU,
Seopevetal va aflohoyel kal va Slaxelpiletol TG MeEPLBOANOVTIKEG KOl KOWWVIKEG EMUTTWOEL TWV
mpoloviwy Tou Kad' OAn tn Sldpkela Tou KUKAoU Twr¢ TOUG, TMPOKELUEVOU va Staodalilel Tn BLwaotpn
mapaywyrn otig SpaotnpldTnNTEC TOU KOL VO UTTOOTNPICEL TIG UTIEVBUVEC TIPOKTIKEG KOTAVAAWGNG OTNV
aAvoida afiag tou.

Ouiiog Zapavrn

Me £bpa tnv Adrva kat Exovtag Staypael pta totopia avw Twv 50 xpovwy oto xwpo, o Outdog Zapavtn anoteAel pia moAvedvikn etapeia
KOTQVOAWTIKWY TPOIOVTWV HE SLOAPKWG ETTEKTELVOUEVO YEWYPAPIKO QUTOTUNIWUA Kol Kopugalia brands. H épaotnpiotnta tou Ouidou
ETUKEVIPWVETAL OTOUG KAASOUC TWV KAAAUVTIKWV KOl QPWUATWY, TTPOIOVTIWY TPOOWITIKNG PPovTiSac & MEPUTOiNGNG, MPOIOVTWY OLKLAKAC
ppovtidag kadwe kat mpoidvtwy vyeiag & ppovtibag, mpoopepovtas o€ kade katnyopia uPnArg moLdTNTAS CHUATA TTOU Eival Kopu@aia OTLG
TPOTIUNOELS TwV KatavaAwtwv. Me évtovn Spaotnplotnta oe Sekatpeic ywpes — EAAada, MoAwvia, Pouuavia, Boudyapia, SepBia, Toeyia,
JAoBakia, Ouyyapia, Bopeta Makebovia, Boovia, Moptoyadia, SAoBevia kot Oukpavia — o OutAog Statnpei t Suvauikn Stedvi) tou napouvaoia
Kot o aétoonueiwto SIkTuo SLaVouG TOU O MEPLOCOTEPES ato 50 xwpPeG o€ 6Ao TOV KOTLO.



https://sarantisgroup.com/our-brands/home-care/fino/
https://romania.sarantisgroup.com/en/news/more-than-100-garbage-bags-were-collected-from-the-north-area-of-the-capital-city-an-initiative-by-sarantis-romania-together-with-let-s-do-it-romania/

